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SLOEAL T MEDIA RELATIONS & THOUGHT LEADERSHIP:
G-L-@® W GLOBALGLOW

THE CHALLENGE

Global G.L.O.W. (Girls Leading Our World) is a 501(c)(3) organization working to advance gender equality and build a better tomorrow by
@ accelerating girls’ greatness today. Founded in 2012 and spanning 23 countries, including the United States, Global G.L.O.W. creates and
operates innovative programs to mentor girls and encourage them to advocate for themselves and make their communities stronger. The
organization retained The TASC Group to help build and develop its thought leadership profile as well as secure media opportunities for its
work around gender equality and girls’ rights.

THE STRATEGY

TASC led strategic communications efforts to promote Global G.L.O.W.’s initiatives and leadership team. TASC crafted messaging to
% effectively communicate the scope and impact of the organization’s work through press releases and op-eds, positioning Global G.L.O.W.’s

founder and executive chairman as experts on combating gender inequality on a global scale. TASC targeted reporters and national media
outlets covering women, girls and public policy to secure positive attention for the organization.

THE RESULTS

TASC was successful in curating national thought leadership opportunities for Global G.L.O.W. and extensive media coverage of its
programming. Global G.L.O.W. was featured widely in national media, including Ms. Magazine, POLITICO, Harvard Political Review, Bustle and
; The New York Times. TASC secured op-eds for the organization’s executive chair and executive director and developed author profiles for both
in Ms. Magazine. TASC'’s work solidified lasting relationships with the media, ensuring Global G.L.O.W. is a trusted and go-to source on the
issues of gender equality and girls’ rights. When the COVID-19 pandemic hit, TASC worked with the organization’s leadership to elevate girls’
voices globally to ensure that their needs were not being forgotten amidst the pandemic response. The successful execution of TASC’s media
strategy elevated the organization’s programming and thought leaders, bolstering its reputation as a trusted gender equity organization.
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https://msmagazine.com/2020/05/20/the-resilience-of-girls-in-the-face-of-a-global-pandemic/
https://www.politico.com/newsletters/women-rule/2020/10/09/pence-v-harris-a-man-who-wont-stop-talking-490571?nname=women-rule&nid=00000169-5991-d01a-a169-5d9f0cc10001&nrid=ff51854a-95ab-402b-a05a-d34b66e71c68&nlid=2485581
https://open.spotify.com/episode/2sz8yyvD4aSx4FPIcTsAtN?si=8yrGNhHSTX2X4oTvKZPfjA&nd=1
https://www.bustle.com/p/how-to-support-girls-education-around-the-world-on-international-day-of-the-girl-19155448
https://www.nytimes.com/2020/09/27/world/asia/covid-19-india-children-school-education-labor.html

