
THE CHALLENGE
Levi’s GranFondo, founded by former professional cyclist Levi Leipheimer, is one of North America’s original and premier Gran Fondo cycling races — an 
event with mass participation from riders ranging from casual cyclists to elite professionals. Organized annually in Windsor, California, Levi’s GranFondo 
offers seven routes for riders to enjoy Sonoma County’s scenic views and a festival to boost local tourism in the area. In the last few years, however, the 
road racing scene had seen a decline in popularity, with many U.S. road races shutting down after the COVID-19 pandemic and the rise of other types of 
cycling events.

The founders of Levi’s GranFondo sought The TASC Group’s services to raise awareness for the event’s toughest one-day road race in North America, The 
Growler, and boost Levi Leipheimer’s thought leadership on how to revitalize the road racing scene in the United States. The TASC Group spearheaded 
a communications and media relations campaign that refined Levi’s GranFondo’s messaging, built momentum in local, national, international and industry 
media, and attracted more participants and partners for the event. 

THE STRATEGY
The TASC Group’s strategy focused on making Levi’s GranFondo and Levi Leipheimer’s thought leadership more accessible and appealing to the media, 
cycling enthusiasts, families, potential partners and other stakeholders. The TASC Group crafted and disseminated a press release announcing Levi’s 
GranFondo’s $156,000 prize purse in partnership with winery sponsor, Skipstone, for The Growler, as well as another press release announcing an 
innovative livestream of the race. Throughout the campaign, The TASC Group pitched over 200 targets, including international, national and regional 
print, digital, broadcast, radio and podcast outlets covering sports, cycling, lifestyle and sporting events. 

THE RESULTS
TASC secured approximately 800 total media placements across press releases, broadcast segments, podcasts, radio and dozens of community calendars. 
This media outreach helped fuel a 25% increase in rider participation. Levi’s GranFondo’s festival, Fondo Windsor Festival, had thousands of attendees over 
two days who got to enjoy free community rides, live music and a jumbotron with a livestream of the Growler Pro Race. The livestream received more than 
50,000 views on YouTube within 72 hours. The race raised hundreds of thousands of dollars for at-risk youth charities in Northern California. Media coverage 
included mentions in VELO, Yahoo! Sports, NBC Bay Area, Fox 40, The Press Democrat, Cycling Weekly, Cycling News and Cyclist Magazine Podcast. 
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https://velo.outsideonline.com/road/road-racing/technical-qa-with-lennard-zinn-sage-advice-for-taking-on-a-gran-fondo/
https://sports.yahoo.com/article/see-levi-granfondo-growler-live-023735015.html?guccounter=1&guce_referrer=aHR0cHM6Ly9hcHAuY3JpdGljYWxtZW50aW9uLmNvbS8&guce_referrer_sig=AQAAAByLEMkMixUG-FI3oo7vkFcv_uVxPT3qWd_3aU_EdXz7EFYIcWWVWoheF75-QawRlQMcJvaZ9dvflDuNWyKtwFZmKtZMEkAki2rQU_Qb6aSPJ940baWOF_ZBELUFfKN-4sFGommYJ5TEkVWqcbYsNPWxEzokamCp7z8Lv-IcEZGe
https://www.nbcbayarea.com/video/news/health/1-day-bicycling-race/3759175/
https://fox40.com/community-calendar/#!/details/levis-granfondo-and-fondo-windsor-festival/15551225/2025-04-18T11
https://www.pressdemocrat.com/2025/02/21/levis-granfondo-touts-richest-one-day-road-cycling-race-across-sonoma-county-livestreamed-on-youtube-2/
https://www.cyclingweekly.com/news/can-you-make-a-living-as-an-american-domestic-road-racer-a-look-inside-the-part-time-professionalism-of-the-american-road-peloton
https://www.cyclingnews.com/news/we-want-to-capture-more-than-just-one-group-multiple-cameras-drones-to-relay-live-action-from-the-growler-in-april/
https://podcasts.apple.com/us/podcast/133-levi-leipheimer-dark-years-redemption-and-the-growler/id1510572442?i=1000712523589

