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m Hﬁs!ullllg MEDIA RELATIONS & THOUGHT LEADERSHIP:
URBAN RESOURCE INSTITUTE

THE CHALLENGE

Urban Resource Institute (URI) is the nation’s largest provider of domestic violence shelter services and a major provider of shelters for homeless
families. The nonprofit retained The TASC Group for thought leadership and subject matter expertise development, media training, support with creating
@ foundational messaging, media relations and crisis communications.

As part of a multiyear engagement, TASC secured major media placements elevating URI’'s programs and experts, managed a national thought leadership
campaign during Domestic Violence Awareness Month, worked with URI to launch New York City’s first pet-inclusive shelter for homeless families and
worked on reactive domestic violence issues that occurred in the news.

THE STRATEGY

To capture URI’'s unique thought leadership voice, the team worked closely with URI's CEQ, senior leaders, clinicians, counselors and survivor
spokespeople, providing them with media training, talking points and guardrails to protect all those involved in the process. TASC balanced hyperlocal
@ outreach to New York-based outlets with national thought leadership pitching, prioritizing opportunities that framed URI as a national model for holistic,
trauma-informed services or that elevated survivors’ voices. When TASC landed stories and meetings with reporters, the team went to great lengths to
negotiate privacy and anonymity, especially when survivors were involved.

THE RESULTS

TASC secured over 120 unique media placements for URI. At the local level, TASC placed dozens of local broadcast, print and radio stories, including
CBS2TV,FOX5TV, NY1 Noticias, New York Daily News, City & State and 94.7 The Block. At the national level, TASC secured a feature in People,
numerous placements in The New York Times, a national segment on NBC News, a podcast interview with Ms. and placements in Jezebel, Mother Jones,
@ Black Enterprise, Newsweek and a syndicated op-ed with the National Newspaper Publishers Association. In addition to these opportunities, TASC

arranged introductory meetings between URI’s senior team and reporters at major outlets such as CBS News and The Guardian. Collectively, TASC’s
concerted media relations introduced URI to a national audience, educated the public about the need to address domestic violence and garnered over
172 million media impressions, securing millions of dollars of equivalent advertising dollars.

TASC’s work with URI won two Public Relations Society of America Big Apple Awards.
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https://www.cbsnews.com/newyork/news/nyc-pet-friendly-homeless-shelter/
https://www.fox5ny.com/news/nyc-opens-first-pet-friendly-homeless-shelter-in-the-bronx
https://spectrumnoticias.com/ny/nyc/noticias/2024/07/03/albergue-en-el-bronx-acoge-a-sobrevivientes-de-violencia-domestica-con-sus-mascotas
https://www.nydailynews.com/2025/10/16/how-we-are-curbing-domestic-violence/
https://www.cityandstateny.com/power-lists/2024/05/first-pet-friendly-shelter-unhoused-families-opens-bronx/396280/
https://soundcloud.com/patricia-robinson-30289199/nathaniel-fields-ceo-urban-resource-institute
https://people.com/mom-discovered-new-york-domestic-violence-program-that-allows-people-with-pets-11838642
https://www.nytimes.com/2026/05/31/realestate/homeless-shelter-pets.html
https://www.youtube.com/watch?v=pZGEjVMMcyE
https://msmagazine.com/podcast/shattering-the-silence-on-domestic-violence-with-lauren-schuster-and-chris-negri/
https://www.jezebel.com/marnie-shiels-who-worked-for-24-years-in-the-office-on-violence-against-women-before-departing-earlier-this-year
https://www.motherjones.com/politics/2025/06/domestic-violence-pets-shelters-abuse/
https://www.blackenterprise.com/uri-domestic-violence-prevention/
https://www.newsweek.com/joe-biden-anniversary-violence-against-women-act-funding-1952906
https://blackpressusa.com/op-ed-we-need-to-talk-about-domestic-violence/

